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The Rise and Power of Audio Storytelling in 
the 21st Century: A Critical Review

Abstract
Audio storytelling has been a popular form of communication and entertainment 
for decades. With the rise of digital media technology, it has become an increasingly 
accessible and powerful medium in the 21st century. The availability of mobile 
devices and smartphones has made it easier than ever to listen to audio content 
on the go. The rise and boom of podcasting have led to a proliferation of audio 
content, with millions worldwide regularly tuning in to their favourite shows. Audio 
storytelling has also proven to be a powerful tool for journalism and advocacy. 
The rise of audio storytelling has led to new opportunities for creators and artists, 
with audio dramas and fictional podcasts gaining popularity among audiences. 
This has opened up new avenues for storytelling, allowing creators to explore new 
genres and formats that were previously unavailable. Audio storytelling in the 
21st century has been driven by technological advancements, a renewed interest 
in long-form content, and new opportunities for creativity and expression. This 
review paper will explore the reasons behind the resurgence of audio storytelling, 
its impact on society, and the future of this medium. 
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Introduction to Audio Storytelling
Audio storytelling has long been a powerful means of 
entertainment and communication in the 21st century. With the 
rise of digital technology, smartphones, and podcasting, audio 
storytelling has become ubiquitous. 

Abstract At its core, audio storytelling is the art of using sound to 
create a narrative or convey a message. This can take many forms, 
from news reporting and documentary-style podcasts to fictional 
dramas and comedy shows [1, 2]. All these forms have in common 
the power of sound to engage and captivate listeners in a way 
that other mediums cannot. 

One of the main reasons behind the resurgence of audio 
storytelling is the widespread availability of smartphones and 
other mobile devices. With these devices, people can listen to 
their favourite podcasts and audio content on the go, whether 
commuting to work, exercising, or simply relaxing at home [1, 
2]. This accessibility has made it easier than ever for people to 
consume audio content and has contributed to the popularity of 

podcasts in recent years. 

Another factor driving the rise of audio storytelling is the renewed 
interest in long-form content. As attention spans continue to 
shrink and people become increasingly distracted by the constant 
stream of information and media, there is a growing appreciation 
for content that takes the time to tell a story in depth and detail 
[1-3]. This is where audio storytelling excels, as it allows creators 
to take the time to delve into complex issues and explore the 
nuances of a particular topic or theme. Podcasts such as Serial 
and This American Life have brought important stories to light 
and raised awareness of social and political issues. This has led 
to a growing interest in the potential of audio storytelling as a 
tool for social change, as creators use their platforms to inform, 
educate, and inspire listeners to take action on important issues. 

One of the audio storytelling's most exciting aspects is its limitless 
possibilities for creativity and expression. With fictional podcasts, 
audio dramas, and experimental audio art, creators can explore 
new genres and formats that were previously unavailable. This 
has led to a vibrant and diverse ecosystem of audio content, 



ARCHIVOS DE MEDICINA
ISSN 1698-9465

2023
Vol.21 No.63:375

2

Global Media Journal  
ISSN 1550-7521

This article is available in: http://www.globalmediajournal.com

with something for every listener, regardless of their interests or 
preferences [4]. Audio storytelling has become an essential part 
of our media landscape. As this medium continues to evolve and 
grow, it will play an essential role in shaping and engaging with 
media and telling the stories that matter most to us. 

History of radio
Radio has been a powerful entertainment and mass 
communication medium for over a century. Its origins can be 
traced back to the late 19th century when several scientists and 
inventors began experimenting with wireless transmission of 
sound and images. Here is a brief history of the evolution of radio.

Early history
In the 1890s, several inventors and scientists, including Nikola 
Tesla, Guglielmo Marconi, and Alexander Popov, were conducting 
experiments with wireless telegraphy. They discovered that by 
using electromagnetic waves to transmit Morse code messages 
through the air, they could communicate over long distances 
without wires or cables [5]. In 1901, Marconi sent the first 
transatlantic radio transmission from England to Newfoundland, 
Canada, marking a breakthrough in wireless communication. 

The golden age of radio
The 1920s and 1930s are often called the "Golden Age of Radio." 
During this time, radio became a popular form of entertainment 
and a primary source of news and information for millions 
worldwide. Radio programs ranged from news and sports 
broadcasts to music shows, dramas, comedies, and variety shows. 
Some of the most popular programs of the era included The War 
of the Worlds, The Lone Ranger, and The Shadow. 

Radio and World War II
Radio played a crucial role during World War II, both as a means 
of communication between military forces and as a source of 
news and information for civilians. Governments around the 
world used radio to broadcast propaganda and boost morale, 
while underground resistance groups used illegal radios to 
communicate with each other and coordinate their activities. 

The rise of television
In the 1950s and 1960s, television replaced radio as the primary 
medium of mass communication and entertainment. While radio 
continued to be a popular form of entertainment, its audience 
declined as more and more households purchased television sets. 
Radio stations began to shift their focus to music programming 
and news broadcasts, and radio dramas and comedies began to 
disappear [1, 2, 6,]. 

The digital age 
In the 21st century, radio has experienced popularity. Internet 
radio and podcasting have enabled anyone to create and distribute 
their radio shows and audio content. Satellite radio has created 
new opportunities for music programming and niche audiences. 
In addition, many traditional radio stations have embraced digital 
technology, streaming their programming online and creating 

mobile apps that allow listeners to tune in from anywhere in the 
world. From its early beginnings as a tool for wireless telegraphy 
to its role as a source of news, music, and entertainment, radio 
has been an essential part of our media landscape for over 100 
years [6]. While its audience and influence have shifted, radio 
remains an enduring and beloved medium that continues to 
adapt and evolve. 

History of podcasts
Podcasts are a relatively new form of media, but they have quickly 
become popular for people to consume audio content. 

Early beginnings
The concept of podcasting can be traced back to the early 2000s 
when a group of tech-savvy individuals began experimenting 
with a new form of digital audio broadcasting. One of the 
earliest examples of this was the development of RSS (Really 
Simple Syndication), which allowed users to subscribe to blogs 
and receive updates automatically. This technology formed the 
foundation for podcasting, allowing users to subscribe to audio 
content and receive new episodes automatically. 

The birth of podcasting
In 2004, former MTV VJ Adam Curry and software developer Dave 
Winer created the first podcasting app called iPodder [7]. The app 
allowed users to download and listen to audio content on their 
iPods, which were hugely popular at the time. This innovation 
made it easy for anyone to create a podcast. 

Mainstream success
In the following years, podcasting gained popularity, with 
many individuals and organizations creating their shows. One 
of the earliest and most popular podcasts was "This American 
Life," which launched in 2005 and quickly became a cultural 
phenomenon. Other popular shows, such as "Serial," "Radio lab," 
and "Stuff You Should Know," helped to cement podcasting as a 
legitimate and mainstream form of media. 

The Rise of Serial
In 2014, the true-crime podcast "Serial" exploded in popularity, 
becoming the first podcast to reach 5 million downloads and 
sparking a renewed interest in the medium. The show, which 
investigated a murder case in real time, captivated audiences 
with its storytelling and innovative format. 

The continued growth of podcasting
Since the success of "Serial," podcasting has grown in popularity. 
In 2019, it was over 750,000 active podcasts, with more than 
30 million episodes available for download [8]. The success of 
podcasting has also led to significant media companies, such 
as The New York Times and NPR, creating their podcasts and 
investing in the medium. 

History of Audiobooks
Audiobooks have a long and interesting history that dates back to 
the early 1930s. 
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Early beginnings
The first audiobooks were created for the blind and visually 
impaired in the 1930s. The American Foundation for the Blind 
began recording books onto vinyl records, which could be played 
on specialized turntables. These recordings were produced in 
limited quantities and distributed to libraries and organizations 
serving the blind community. 

The rise of cassette tapes
In the 1960s and 1970s, the introduction of cassette tapes 
revolutionized the audiobook industry. Cassette tapes were 
smaller and more portable than vinyl records, which made them 
easier to produce and distribute. This led to a significant increase 
in audiobooks, and many publishers began producing audiobooks 
for a wider audience. 

The digital age
With the rise of digital technology in the 1990s, audiobooks 
underwent another transformation. CDs replaced cassette tapes 
as the dominant format, and new technologies allowed digital 
audiobooks to be created and distributed [10]. The introduction 
of MP3 players and smartphones made it even easier for people 
to listen to audiobooks on the go.

The rise of audible
In 1997, Audible, a company that specializes in the production and 
distribution of audiobooks, was founded. The company quickly 
became a significant player in the audiobook industry, offering 
a wide selection of titles and innovative features like chapter 
navigation and variable speed playback [11]. In 2003, Audible 
was acquired by Amazon, which helped to popularize audiobooks 
further and make them more accessible to a wider audience. 

The continued growth of audiobooks
In recent years, the popularity of audiobooks has continued to 
grow. In 2020, audiobook sales reached a record high, with more 
than $1.3 billion in revenue. This growth can be attributed to 
various factors, including the convenience of audiobooks, the 
rise of podcasts and other audio content, and the increasing 
availability of digital audiobooks through services like Audible 
and Scribd. 

The future of audiobooks
As technology continues to evolve, audiobooks will likely continue 
to evolve as well. New technologies like artificial intelligence and 
voice assistants could make it easier for listeners to access and 
interact with audiobooks. At the same time, the rise of virtual 
and augmented reality could offer new ways to experience 
audiobooks. Additionally, the increasing popularity of self-
publishing could lead to more independent authors producing 
and distributing audiobooks [12, 13]. 

The rise of audio storytelling
Audio storytelling has risen in recent years with the increasing 
popularity of podcasts and audiobooks. The rise of audio 
storytelling can be attributed to several factors. Firstly, 

technological advances have made it easier and more affordable 
for individuals to create and distribute audio content. Podcasting 
platforms like Anchor and Buzz sprout provide free tools 
for individuals to create and distribute their podcasts, while 
audiobook platforms like ACX allow authors to self-publish their 
audiobooks. Secondly, the rise of smartphones and other mobile 
devices has made it more convenient for individuals to consume 
audio content on the go [1, 2]. People can listen to podcasts and 
audiobooks while exercising, commuting, or doing household 
chores, making it a more accessible form of entertainment. 
Thirdly, the rise of audio storytelling can also be attributed to the 
human need for connection and storytelling. Audio content allows 
individuals to connect with others through shared experiences 
and emotions. Audio storytelling also has the ability to engage 
the listener's imagination in a way that other forms of media 
cannot. Overall, the rise of audio storytelling has opened up new 
opportunities for creators and consumers, providing a platform 
for diverse voices and stories to be shared and heard. 

How to create audio stories? 
Creating audio stories can be a fun and rewarding experience. 
Here are some steps to get you started: 

Determine the story you want to tell
Whether it's a fictional story or a non-fictional narrative, the first 
step is to decide what story you want to tell. Having a clear idea 
of the theme, plot, characters, and message you want to convey 
is essential.

Write a script
Once you have a story in mind, the next step is to write a script. 
This involves writing out the dialogue, narration, and any sound 
effects used in the story. You may want to enlist the help of a 
scriptwriter if you're not comfortable writing yourself [5]. 

Record your audio
Once you have your script, you'll need to record your audio. This 
can be done using a microphone and recording software on your 
computer or smartphone. Make sure to record in a quiet location 
to avoid background noise. 

Edit your audio
After recording, you'll need to edit your audio. This involves 
correcting mistakes or unnecessary pauses, adjusting the volume 
levels, and adding sound effects or music. 

Distribute your audio story
Once you've completed it, you can distribute it through various 
platforms such as podcasting platforms, audiobook platforms, 
or your website or social media channels [11]. Creating audio 
stories can be a fun and creative process. With the right tools and 
practice, you can create engaging and memorable audio stories 
that captivate your audience. 

Benefits of Audio Storytelling
Audio storytelling offers a wide range of benefits for creators and 
listeners. Here are some of the key  benefits of audio storytelling: 
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Convenience
Audio storytelling is a convenient form of entertainment that can 
be enjoyed on the go. Listeners can enjoy podcasts or audiobooks 
while commuting, exercising, or doing household chores. 

Engagement
Audio storytelling engages the listener's imagination in a way 
that other forms of media cannot. With no visual distractions, the 
listener can immerse themselves in the story and connect with 
the characters [14]. 

Accessibility
Audio storytelling is a more accessible form of entertainment for 
people with visual impairments or disabilities that make reading 
or watching videos difficult [15, 16]. 

Diversity
Audio storytelling allows diverse voices and stories to be shared 
and heard. Creators can tell stories that might not otherwise 
be represented in mainstream media, providing a more diverse 
range of perspectives and experiences. 

Learning
Audio storytelling can also be used as a tool for learning. Podcasts 
and audiobooks can provide educational content, making learning 
more engaging and accessible. Overall, audio storytelling offers 
a unique and valuable form of entertainment and education. 
Whether you are a creator or a listener, audio storytelling 
provides a platform for connection, engagement, and learning. 

Key Players in Audio Storytelling
There are several key players in the audio storytelling industry, 
including

Podcasting platforms
Podcasting platforms like Apple Podcasts, Spotify, and Google 
Podcasts provide a platform for creators to host and distribute 
their podcasts to listeners worldwide. These platforms offer tools 
for creators to publish, promote, and monetize their content. 

Audiobook publishers
Audiobook publishers like Audible, Penguin Random House, and 
HarperCollins produce and distribute audiobooks to listeners [17]. 
These publishers work with authors and narrators to produce 
high-quality audiobooks that are engaging and entertaining. 

Audio production companies
Audio production companies like Gimlet Media, Wondery, and 
Radiotopia produce and distribute original podcasts and audio 
content. These companies often specialize in specific genres, 
such as true crime or comedy, and work with talented producers, 
writers, and hosts to create compelling audio content. 

Narrators and voice actors 
Narrators and voice actors are essential to the success of 
audiobooks and podcasts. They bring characters to life and 

engage the listener with their storytelling skills. 

Advertisers
Advertisers play a significant role in the monetization of podcasts 
and other audio content. Advertisers work with creators to place 
ads within their content, providing a source of revenue for the 
creator. 

Key players in audio storytelling industry
The audio storytelling industry is made up of a diverse range of 
players, from podcasting platforms to narrators to advertisers. 
Together, these players work to create engaging and entertaining 
audio content that connects with listeners worldwide [18]. There 
are several key players in the audio storytelling industry, including.

Podcasting platforms
Podcasting platforms like Apple Podcasts, Spotify, and Google 
Podcasts provide a platform for creators to host and distribute 
their podcasts to listeners worldwide. These platforms offer tools 
for creators to publish, promote, and monetize their content. 

Audiobook publishers
Audiobook publishers like Audible, Penguin Random House, and 
HarperCollins produce and distribute audiobooks to listeners [19]. 
These publishers work with authors and narrators to produce 
high-quality audiobooks that are engaging and entertaining. 

Audio production companies
Audio production companies like Gimlet Media, Wondery, and 
Radiotopia produce and distribute original podcasts and audio 
content. These companies often specialize in specific genres, 
such as true crime or comedy, and work with talented producers, 
writers, and hosts to create compelling audio content. 

Narrators and voice actors
 Narrators and voice actors are essential to the success of 
audiobooks and podcasts. They bring characters to life and 
engage the listener with their storytelling skills. 

Advertisers
Advertisers play a significant role in monetizing podcasts and 
other audio content. Advertisers work with creators to place 
ads within their content, providing a source of revenue for the 
creator. 

The audio storytelling industry is made up of a diverse range of 
players, from podcasting platforms to narrators to advertisers. 
Together, these players work to create engaging and entertaining 
audio content that connects with listeners worldwide [20]. 

Audio Storytelling Impact on Society
Audio storytelling has the potential to have a significant impact 
on society. Here are some ways in which audio storytelling can 
influence and shape our society

Education
Audio storytelling can be used as an educational tool, providing 



ARCHIVOS DE MEDICINA
ISSN 1698-9465

2023
Vol.21 No.63:375

5

Global Media Journal  
ISSN 1550-7521

© Under License of Creative Commons Attribution 3.0 License

a more engaging and accessible way for people to learn about 
various topics [21]. From podcasts on science and history to 
audiobooks on personal development and business, audio 
storytelling can provide valuable educational content to listeners.

Empathy
Audio storytelling can help to build empathy and understanding 
among listeners. By sharing stories and perspectives from diverse 
voices and communities, audio storytelling can help to break 
down stereotypes and promote empathy and understanding.

Social change
Audio storytelling can be used as a tool for social change, raising 
awareness of social issues and inspiring listeners to take action. 
For example, true crime podcasts have helped to bring attention 
to injustice within the criminal justice system. 

Mental health
Audio storytelling can also positively impact mental health. 
Listening to calming and soothing audio content like guided 
meditations or calming music can help to reduce stress and 
anxiety, promoting overall well-being [22]. 

Entertainment
Finally, audio storytelling can provide entertainment and 
relaxation for listeners. Whether it is a true crime podcast or a 
fictional audiobook, audio storytelling can provide stresses free 
of everyday life. Overall, audio storytelling has the potential to 
significantly impact society, from education to social change to 
mental health and entertainment. By providing a platform for 
diverse voices and perspectives, audio storytelling can help shape 
and positively influence our society [23-26]. 

Future of Audio Storytelling
The future of audio storytelling looks bright, with continued 
growth and innovation in the industry. Here are some trends that 
are shaping the future of audio storytelling: 

Personalization
Personalization is becoming increasingly important in the 
audio storytelling industry. Platforms use data and algorithms 
to personalize recommendations and content for individual 

listeners, creating a more engaging and relevant experience. 
Interactive storytelling allows listeners to participate in the story, 
making choices that affect the outcome. This immersive and 
engaging format is gaining popularity, with platforms like Choose 
Your Adventure and Earplay leading the way 

Augmented reality
Augmented reality technology is being used to enhance audio 
storytelling experiences For example; the Hear app uses 
augmented reality to provide location-based audio tours, bringing 
history and culture to life for listeners. 

Artificial intelligence 
Artificial intelligence is used to create more realistic and engaging 
audio content. For example, AI-generated voices can be used to 
create audiobooks or podcasts, providing a more accessible and 
efficient production process. 

Spatial audio
Spatial audio technology allows for a more immersive audio 
experience, creating a 3D audio environment that can be 
experienced through headphones or speakers. This technology is 
used in podcasts, audiobooks, and other audio content to create 
a more engaging and realistic experience. Overall, the future of 
audio storytelling looks promising, with continued growth and 
innovation in the industry. With the rise of new technologies 
and formats, audio storytelling is becoming more engaging, 
personalized, and immersive than ever before. 

Conclusion
In conclusion, audio storytelling has risen in popularity and power 
in recent years with the proliferation of podcasts, audiobooks, 
and other audio content. The availability of technology platforms 
has made it easier for creators to produce and distribute audio 
content and for listeners to access it anywhere. Audio storytelling 
has the power to educate, entertain, and inspire listeners, with 
the ability to promote empathy, social change, and mental health. 
Through personalization, interactive storytelling, augmented 
reality, artificial intelligence, and spatial audio, audio storytelling 
is becoming more engaging, immersive, and personalized. The 
future of audio storytelling looks promising, with continued 
growth and innovation in the industry.
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